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FOCUS

ADAPTINGTO
GENERATIONAL
CHANGE

Today’s clients want advice on more than stocks,
bonds and real estate — they crave the rewards
of personal branding and the digital economy

BY ROBERT MARICH

A

A YOUTH MOVEMENT HAS SWEPT THROUGH
most of Hollywood. The digital generation has
moved into high-level jobs at a tender age,
and young influencers are bursting forth from
YouTube to enter mainstream media.
Nonetheless, an older generation remains
entrenched in the business management
community, which often handles the financial
affairs of newly rich baby performers and
executives seeking advice on their banking,
personal finance, budgeting and retirement.
“In the past week, I’'ve had two different
clients say they need to set up a conversation
with ‘dad,” says Evan R. Bell, managing partner
at Bell & Co., a business management firm. “At
first, I thought they meant their fathers. But
in the next moment they said,‘Of course we
meant you.”” Bell takes that as a compliment.
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“THEY WANT A PERSONAL ‘CHIEF FINANCIAL

OFFICER” FOR DAY-TO-DAY.” —

Finance pros say clients of all ages want
a steady hand experienced in navigat-
ing every type of economic situation at
the helm. Financial advice is a rare area
in which even young Hollywood seems
to defer to well-grounded veterans of
accounting and finance — not trusting
their money to business gunslingers that
are admired elsewhere in the entertain-
ment industry.

The modern Hollywood business man-
agement industry is dominated by firms
founded in the 1980s and 1990s, whose
aging partners are at the cusp of a retire-
ment wave. But it’s not a given that the
generational transition will be smooth.
Executives say rookies in business manage-
ment face a guessing game to see if senior
partners retiring will hand off their lucra-
tive clients. Sometimes, the clients react
to generational changes by simply switch-
ing firms.

Another impediment is that college
graduates in finance find other sectors

JOSH KLEIN

more attractive than business manage-
ment, such as venture capital, investment
banking, technology and asset manage-
ment. The pay can be better and jobs less
personally demanding.

For college graduates, there’s a strong
lure from digital ventures, in particular,
because of the potential for outsized and
rapid riches.“Ambitious accounting stu-
dents graduating today may think the tra-
ditional route might not provide them
with the quickest success,” says Chris Bucci,
managing partner at business manage-
ment firm Savitsky Satin Bacon & Bucci.

What’s more, young business-manag-
ers wanting to launch their own from-the-
ground-up companies face daunting obsta-
cles that weren’t big issues decades ago.
Now, competition is entrenched as those
golden-age startups have grown exponen-
tially. Digital accounting technology is
expensive and requires costly updates, and
risk-management protections are more
expensive and necessary than before.

Those barriers to entry “are all baked
into the giants today,” says Andrew Crow,
managing director at Gelfand, Rennert
& Feldman and one of the younger busi-
ness managers. “It’s hard to boot up some-
thing and succeed without these founda-
tional pieces.”

Clients also have greater expectations
today. Modern Hollywood talents jug-
gle personal ventures such as celebri-
ty-branded clothing, personally branded
beverages, or attachment to a digital
business as a celebrity promoter, inves-
tor or both. Clients also want advice on
endorsement and personal appearance
opportunities.

“They want a personal ‘chief financial
officer’ for day-to-day that can handle all
aspects to accounting and tax planning
and, in addition, vet all financial opportu-
nities, both business and personal,” says
Josh Klein, partner and managing direc-
tor, Monarch Business and Wealth Manage-
ment, who is 36.

Another change is the consolidation
of business management firms into ever-
larger corporate entities. “Hollywood busi-
ness managers were traditionally run like
family businesses” as smallish indepen-
dent boutiques, says one veteran busi-
ness manager.“Now that environment will
change because of a need to show the par-
ent quarterly profits on a regular basis.” 4
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Venable is pleased to join
Variety in celebrating this year’s
Business Managers Elite Award recipient,

Bill Tanner

We extend our warmest congratulations for
this well-deserved honor.
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A PIONEER LOOKS
BACK - AND AHEAD

VARIETY'S BUSINESS MANAGERS ELITE
HONOREE BILL TANNER'S CAREER SPANS
WIDE RANGE OF BUSINESSES, CHARITIES

STORY BY TODD LONGWELL

® As Hollywood business managers go, Bill Tan-
ner of Tanner, Mainstain, Glynn & Johnson is
one the most respected, with an impressive list
of loyal big-name clients that includes Michael
Keaton (“Birdman”) and Aaron Sorkin (“The West
Wing,” Broadway’s “To Kill a Mockingbird”).

Tanner, also known for his real estate and
equity investment skills, is Variety’s 2019 recipi-
ent of the Business Managers Elite Award, given
each year to a business manager for a commit-
ment to philanthropy and to giving back. Tanner
will receive the award at a breakfast Nov. 13 at
the Montage Beverly Hills.

Tanner is a longtime board member of the
UCLA Jonsson Cancer Center Foundation. He
started off on its auditing committee, dou-
ble-checking its financial statements, and in
recent years he’s taken an active role on the
fundraising committee.

“It's not easy to ask clients to give to your
charity, because they all have their own chari-
ties,” says Tanner. “But in the past, my clients
have given, and once they start, it's a recurring
contribution. My job is also to talk to clients
when they do their estate plans and, if there’s
money left over, ask that maybe they put the
Jonsson Cancer Foundation in there.”

Tanner and the firm are also active sponsors
of the Jewish National Fund and the Alliance for
Children’s Rights, and he promotes and sup-
ports employee volunteerism and charity initia-
tives, giving employees time and resources to
invest in their chosen charities. He also provides
free advice and mentoring to friends and
acquaintances on how to properly invest, save
and build net worth.

“Obviously, he’s a smart guy,” says his long-
time professional partner, Peter Mainstain. “But
one of the secrets to his success is his ability
to lighten up a room, to make people smile and
feel good. He's got great, long-term friends at
different levels — people from school, people
from personal relationships — and he’s close
with many of his clients. | keep saying, and
| mean it, that when | grow up | want to be
like Bill.”

A Los Angeles native, Tanner started his
career in accounting in 1965 and passed the
CPA exam in 1971. In the late ‘60s and early ‘70s,
he worked at an accounting firm that handled
Las Vegas hotels, and would spend several
weeks out of each month in Sin City auditing
the book of the Dunes, the Flamingo and the
Horseshoe.

“I was there during ‘the days.’ That’s all | say,”

says Tanner, cryptically. “It was before the cor-
porations were involved.”

Mainstain had worked at the same accounting
firm and they had played together in three-on-
three nighttime pickup basketball games at
Hamilton High in West L.A. One fateful day in
1975, they ran into each other on Wilshire Boule-
vard. By that time, Tanner was on his own, han-
dling tax work fed to him by a UCLA frat brother
at the law firm Loeb & Loeb. He thought if he
had some help, he might be able to go skiing
during tax season, so he invited Mainstain to
join him.

“| call that our living together year,” recalls
Mainstain. “Bill had an office in one of these
executive office suites, and | rented a space
there. And the end of that year, we decided,
yeah, this is going to work. So in terms of cor-
porate governance records, our firm began offi-
cially on June 30, 1976."

Tanner's first business management client was
writer-producer Tom Patchett (“The Bob
Newhart Show,” “Alf”), whose tax returns he did
for $75 a year when he had his CPA practice.

Years later, Patchett - who remains a client to
this day - was writing and producing the Mary
Tyler Moore variety show “Mary” (1978) with his
then-partner Jay Tarses, and he recommended
Tanner’s services to one of its ensemble cast
members, Keaton.

Similarly, Tanner has handled Sorkin since the
late ‘80s, when his play “A Few Good Men” was
on Broadway, and “Frasier” creators Peter Casey
and David Lee since they were staff writers on
“The Golden Girls.”

“One of the reasons our firm has been so suc-
cessful is the loyalty of the clients,” says Tanner.
“In this business, where entertainers switch
attorneys, agents and managers so often, they
have stayed with us from the beginning.”

Tanner says that, while he doesn’t plan on
ever retiring, he may “ease off a little” starting in
January. “I plan on letting my partners take over
and do a lot of the work | used to do. | will
always continue helping them with the real
estate, the estate planning and the equities, but
in terms of the actual tax work. ... | dont plan
on doing another tax return again.”
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GIVING BACK
Bill Tanner

of Tanner,
Mainstain, Glynn
& Johnson is

a dedicated
supporter of the
UCLA Jonsson
Cancer Center
Foundation.
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DISNEY PLUS
AN OPENING FOR
QUALITY WORK

Variety keynote speaker Alan Horn sees
opportunities in expanded portfolio

BY MATT DONNELLY

® As Walt Disney Studios co-chairman and chief
creative officer, Hollywood veteran Alan Horn
oversees the most enviable content portfolio in
show business.

In step with his co-chairman, Alan Bergman,
Horn has command of monolithic brands like Mar-
vel Studios, Lucasfilm and Pixar — to say nothing
of the 21st Century Fox film assets the men added
to their purview when Disney closed that historic
acquisition in March for $71.3 billion.

Horn will be the keynote speaker in conversa-
tion with Variety Editor-in-Chief Claudia Eller at
Variety’s Business Managers Elite Breakfast pre-
sented by City National Bank on Nov. 13.

As a founding executive of “Seinfeld” pro-
ducer Castle Rock Entertainment and a longtime
honcho at Warner Bros. Entertainment before
joining Disney in 2012, Horn is no stranger to

effective management in the legacy movie
business. But the imminent streaming wars —
arguably led by Disney Plus against market
dominator Netflix — has the seasoned exec piv-
oting to exciting new places.

“The criteria we operate under, as always, is
quality. That's the origin point of everything we
do,” Horn tells Variety. “Disney Plus gives us the
opportunity to make films we would otherwise
find challenging in the theatrical marketplace.”

Horn points to a trio of movies the studio
released in the past five years — Kevin Costner’s
“MacFarland, USA,” Jon Hamm'’s “Million Dollar
Arm” and Lupita Nyong'o’s “Queen of Katwe” —
as “absolutely first-rate films that all lost money.
Now we can make those for the new medium of
Disney Plus, that price right for that service. It's
exciting for us.”

|'ve had one business manatens
one business manager onk

've been fortunate enoug Ao
person to be Bill Tanner

CONGRATUEAMGI.

MICHAEL KEATON

PHOTOGRAPH BY ROBERT MAXWELL
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“[QUALITY IS] THE ORIGIN
POINT OF EVERYTHING
WE DO.” — ALAN HORN

DISNEY PARTNERS
Disney studio
co-chairmen Alan
Bergman and Alan Horn
attend the premiere of
“Jojo Rabbit.” Horn says
he relies on Bergman'’s
deep knowledge of the
studio’s history and the
way it works.

Horn can’t stress enough his partnership with
Bergman, which he says is helped by the latter’s
23-year institutional memory of the storied Bur-
bank lot, combined with Horn’s own deep and
practical knowledge of the creative process
and production.

“Our jobs as executives are not just, ‘See you
at the premiere. We have shared values of
straightforwardness and being honest with
whom we deal. We don't pull punches.” he says.

As a manager of over 1,000 employees across
brands and studio divisions, Horn’s mantra is
based on a word he finds dramatically overused
in corporate culture, but one essential to the Dis-
ney brand: family.

“What the word means to us is that it's under-
stood our employees, from senior executives on
down, are treated with affection and gratitude
and respect,” says Horn.

He cares little for the drama stirred up by
adored franchises like “Star Wars,” which made
headlines this month as “Game of Thrones” cre-
ators David Benioff and D.B. Weiss exited director
duties on a planned trilogy of films.

“That was a function of a number of things
including their new deal at Netflix,” Horn says of
Weiss and Benioff. “It’s all fine and business as
usual, and Kathy Kennedy is in charge. I'm always
surprised by the amount of controversy around
these things, but it’s the way of the world.”

The next galaxy Horn will explore profession-
ally is the freedom Disney now has to develop
grown-up themed films, via the Fox labels.

“I'm fond of saying that when the curtain goes
up and the audience sees Disney’s magic castle
logo, they may not know what they’re going to
see, but they know what they’re not going to
see,” he says.

“With Fox, we can deal with adult themes —
action, violence, sexuality, a hard PG-13 or even
R. It's exciting to think of doing these pictures
through the Fox labels. Magic, but no magic cas-
tle,” he concludes. 4

CONGRATULATIONS

BILLTANNER
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KEEP IT COMING
Davod Bolno of NKFSB manages
a roster of musicians that
includes Drake, seen here
performing live in Toronto, who
have benefited from the new
economics of music streaming.

FOLLOWING THE MONEY

Financial pros handle the affairs and manage the wealth of Hollywood royalty
BY ROBERT MARICH AND TODD LONGWELL

BELVA
ANAKWENZE

PRINCIPAL AND BUSINESS
MANAGER

ABACUS FINANCIAL BUSINESS
MANAGEMENT

Anakwenze handles film
and TV actors, writers and
producers; digital influ-
encers; and executives

in events and concerts.
Clients include Jay Ellis
(HBO’s “Insecure” and Par-
amount’s “Top Gun: Mav-
erick”) and “ET” co-host
Kevin Frazier. Los Ange-
les-based Anakwenze
finds that talent needs

to produce audio/visual
demos to sell their proj-
ects to “put some skin in
the game so buyers can
see the vision.”
Transparency
Revolution:

Because of personal com-
munications devices,
Anakwenze says that “any-
thing we're doing the cli-
ents can see very clearly
and immediately.”

EVAN R. BELL
MANAGING PARTNER

LIZA DE LEON
ADMINISTRATIVE PARTNER
BELL & CO.

The New York-based duo
handles TV, film and liter-
ary talent, and influenc-
ers. Clients include Ste-
ven Soderbergh, author
Sarah M. Broom, writer-di-
rector Robert Eggers, Baz
Luhrmann, and multi-hy-
phenate Gavin O'Connor.
Because early-career cli-
ents are concerned about
their financial futures, Bell
observes that they “are
much more interested in
buying a house than a big
wedding or fancy car””
Taxing Matters: Bell notes
clients are worried about
proposals to enact sub-
stantial tax increases, and
are exploring options to
protect the wealth that
“they’ve spent their lives
earning, building and driv-
ing for”

STEVE BILLS

PARTNER
BILLS & STOLL

DAVID BOLNO

PARTNER
NKSFB

With a staff of 25, the
Encino-based business
management firm serves
clients that include TV/
film talent, and Bills is one
of two partners. He keeps
an eye on continued eli-
gibility of talent loan-out
corporations after Califor-
nia legislation tightened
independent-contractor
rules. “Everyone who has
one knows what the legiti-
mate benefit are” for writ-
ing off business expenses,
Bills says.

Hit The Jackpot: Bills gen-
erally tries to dissuade
clients from pursuing
personal passion invest-
ments, like partnering in a
restaurant, because they
are longshots. One cli-
ent did so anyway “and,
wouldn’t you know, it
became one of the most
popular new restaurants
in L.A.,” he marvels.

Bolno handles execu-
tive Scooter Braun/Ithaca
Holdings, and a raft of
music figures including
Drake, Post Malone, Phar-

rell Williams and Will.i.am.

Other clients are in TV/
film and also investors

in media/entertainment.
Bolno is thrilled music
industry economics
improved from prolifera-
tion of streaming, qual-
ity music and renewed
investment. “The hope

is money continues to
flow to the artists and
creators.”

Cashing In: Bolno likes
real estate, and always
recommends buying pru-
dently to avoid shoulder-
ing excessive debt. “If
you are sitting on cash
when the real estate mar-
kets softens, you are in a
great position” to buy, he
says. “Cash is king.”

Aoy

ANTHONY
BONSIGNORE

PARTNER
ALTMAN GREENFIELD &
SELVAGGI

While many entertain-
ment business manag-
ers are based in L.A.,
some, like Bonsignore,
feel they’'ve got a leg up
in New York, operating at
the center of the global
financial markets. Bon-
signore prides himself on
being accessible 24-7 for
his clients — including
Noah Baumbach, Sterling
K. Brown, Greta Gerwig,
David Harbour, Dakota
Johnson, John McEnroe
and Chris Terrio — and
taking their calls

on weekends.

Will California Law Lim-
iting Indie Contractors
Hurt Hollywood?: “| feel
unions will step in and
fight for their members.
Otherwise, California is
going to lose a lot

of production.”

JULIE BOOS
CHAIRMAN-OWNER
DAVID BOYER
VP-OWNER

JAMIE CHEEK
PRESIDENT-OWNER
DUANE CLARK
COO-OWNER

TREY DUNAWAY
CFO-OWNER

MARY ANN
MCCREADY

CARMEN
ROMANO

VP-OWNERS
FLOOD BUMSTEAD
MCCREADY & MCCARTHY

The seven business man-
agers serve music talent
and executives. Clients
are said to include The
Black Keys, Kelly Clarkson,
Eric Church, Dan + Shay,
Alanis Morissette, Blake
Shelton and Keith Urban.
FBMM is headquartered in
Nashville, with a New York
office as well. Honored
for her charitable work,
McCready was Variety’s
2018 Business Manager
Elite Award honoree. After
ticket scalpers upended
concert ticketing, Cheek
says that stakeholders are
wrestling back control.
Promoters, facilities and
artists marshal “creativ-
ity and technology so tick-
eting is becoming much
more user-friendly to the
artists than I've ever seen.
That's very cool.”

Island Dream: McCready
worked six months buying
an offshore island for

a client that was quite
complex. “But it was fun,
like putting pieces of a
puzzle together. | like to
be challenged.”

150 | VARIETY.COM | NOVEMBER 12, 2019

DRAKE: ARTHUR MOLA/INVISION/AP/SHUTTERSTOCK; BO, BOYER, CHEEK, CLARK, DUNAWAY, MCCREADY, ROMANO: ALEX BERGER (7); BILLS: ROB GREER; BOLNO: WALLIS PHOTO



BLACK LIGHTNING: BOB MAHONEY/THE CW

FOCUS

CHRIS BUCCI
STEVE SAVITSKY
MANAGING PARTNERS

JEFF BACON

RACHEL
MARTINEZ

VERA
SINGARTIYSKA
PARTNERS

SAVITSKY SATIN BACON &
BUCCI

When he joined seven
years ago, Bucci recalls
he was employee num-

ber 35; now the Cen-
tury City-based opera-
tion includes about 60
staffers. Clients are film
and TV producers, writ-
ers, directors, actors and
executives; professional
athletes; digital influ-
encers; and the wealthy
outside entertainment.
“Now the practice is
much wider in terms

of what the clients do,”
says Bucci, referring

to influencers and oth-
ers. In September, SSBB
was acquired by insur-
ance broker/consul-
tancy NFP, which Bucci
says enables drawing

on the parent’s deeper
resources for improved
technology and other
benefits.

Just In Case: Bacon
notes that business man-
agers prepare for any
likely eventuality, though
sometimes this results

in spinning their wheels.
“Many of us spent much
of the last two months of
2011 scrambling to exe-
cute planning strategies
ahead of an anticipated
estate tax law change
that never materialized,”
says Bacon.

CATCHING
‘LIGHTNING’
Matthew Burke

of Singer Burke
Zummer manages
clients who work
behind the camera
on TV series such as

“Black Lightning.”

MATTHEW A.
BURKE

MANAGING PARTNER
SINGER BURKE ZIMMER

Based in Encino, Burke
supervises a staff of 55

that handles behind-the-

camera TV talent. Many
clients diversify, where

“creators exploit their intel-
lectual property on new
distribution platforms and
across multiple verticals.”
He handles content pro-
ducer Skybound Entertain-
ment. His clients work on

TV series including “Arrow,”

“Black Lightning,” “The
Handmaid’s Tale,” “DC’s
Legends of Tomorrow” and
“The Walking Dead.”
Paperless World: Digi-

tal native clients “want
24/7 access to all their

info online on their smart
phones,” says Burke.

CHARLES
CLANCY

PARTNER
LEVEL FOUR BUSINESS
MANAGEMENT

Clancy began his career at
Price Waterhouse almost
35 years ago, but he found
he didn't care for public
accounting and was soon
hired away by John Rigney
at Jess Morgan & Co.
Rigney left the following
year, but they later reunited
at Level Four, where today
Clancy’s clients include
writers and directors such
as Chris Miller and Phil
Lord, who won an Oscar
this year for “Spider-Man:
Into the Spider-Verse,”

as well as actors and
several authors.

Real Estate Cool-Off?:
“Yes, because I'm not get-
ting calls from housekeep-
ers who want to buy a
three-quarter-million-dol-
lar house like | was a dozen
years ago.”

“Character is like a tree and a reputation like
a shadow. The shadow is what we think of it;

the tree is the real thing.”

CONGRATULATIONS BILL

ON THIS GREAT AND MUCH-DESERVED HONOR

You are the epitome of a man with character. You and
your wonderful partners at Tanner Mainstain Glynn
and Johnson have laid out a consistent and highly

successful financial plan for my company and family.
You have been largely responsible for creating and
protecting our strong financial future.

Thank you for your elegance, honesty, keen
intelligence, business acumen, kindness, clarity, good
humor and just the right advice when needed. You are

the Tree to which Lincoln refers.

JORDAN KERNER
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KEN COELHO

PARTNER, BUSINESS
MANAGEMENT & FAMILY
OFFICE SERVICES

JASON ZAYON
SAM LEVIN

ROBERT H.
BERNSTEIN

CHRIS MAYS

ALIN WALL
PARTNERS

ARMANINO

These six professionals
handle film and TV talent

in front of and behind
the camera, Hollywood
executives, professional
athletes and the wealthy
outside entertainment.
Business management
offices are in Los Ange-
les, Dallas, Irvine and San
Jose. Coelho observes
that clients are jumping
into blockchain’s cryp-
to-currency innovations,
even as associated tax
implications are unset-
tled. It's a “new way for
artists to exchange their
works by creating their
own crypto currencies.
That is actually happen-
ing in our industry now.”
Digital Benefits: Coelho
adds that digital com-
munication tech enables
staff “to work together
from any of our office
locations and quite
frankly from anywhere

in the world [and] pro-
vide our staff with a flex-
ible work schedule. ...
When | speak with stu-
dents on campus or the
younger generation of
business managers in the
community, they all want
to be with a firm that has
this mindset.”

ANDREW CROW wG&s HERITAGE
TYSON BEEM GrF HERITAGE
MELISSA MORTON GRrF HERITAGE
DAVID PHILLIPS GRF HERITAGE
DAVID LLOYD wcas HERITAGE

MANAGING DIRECTORS
GELFAND, RENNERT & FELDMAN

When Gelfand, Rennert & Feldman and WG&S merged in
January, it united some of the most venerable names in
the entertainment business-management world, not the
least of which were the respective toppers Todd Gelfand
and Eric Wasserman. But the combined firm also boasts
an impressive collection of the industry’s younger stars.

WGA&S had a staff of about 70, while GRF — which had
been on an acquisition spree in recent years and was itself
bought by Focus Financial Partners in 2017 — had several
hundred employees.

"We had two types of groups at our firm, senior part-
ners and the next generation," says Crow, who joined
WG&S from International Business Management in 2010.
"We were looking at the next mountain and thinking, gee,
do we build it or join a giant that has resources what we
need and the expertise in transition. And that was the
thought behind joining Gelfand."

Crow’s clients include multi-hyphenate Jordan Peele,
teen actress Storm Reid ("A Wrinkle in Time") and Star-
gate, a Norwegian songwriting and production team that
sold its publishing catalog for $70 million last year. Fellow
WGA&S alumnus Lloyd has a roster that includes Josh Gro-
ban and K Period Media and film financiers such as Kim-
berly Stewart, who produced "Manchester by the Sea."

On the GRF heritage side, Beem and Morton focus on
musicians and singer/songwriters, actors, writers, direc-
tors, entrepreneurs and YouTube and social media influ-
encers, while David Phillips runs the royalty, publishing
and film participation group.

Congratulations to all of

Variety’s 2019
Business Managers Elite

Honorees

content
partners
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BRANDY DAVIS

JOHN BLAKEMAN

PARTNERS
MGO

Clients include director

F. Gary Gray and Roberto
Orci of “Star Trek” fame.
MGO's entertainment
practice is part of a larger
firm with 400 employees
in 13 offices. While Holly-
wood is humming, Davis
also sees some uncer-
tainty, such as the writers/
talent agencies conflict
that disrupts employment.
“Clients have to be more
pro-active in their con-
tracts negotiations and
stay on top of their money
coming in,” Davis says.
Digital Evolution: “Adapt
or die, | say,” says Blake-
man. He feels that a key
attribute is to be “respon-
sive to change” as digi-

tal platforms proliferate

in the business manager
landscape.

LS
=
MICHAEL DEVITO

ARNIE
HERRMANN

SHARON
SULLIVAN

VICTOR
WLODINGUER

PARTNERS, ENTERTAINMENT &
BUSINESS MANAGEMENT

CITRIN COOPERMAN

The firm’s entertainment
practice embraces music,
film, TV and news media,
says Herrmann. Its client
list include newscaster
Maria Bartiromo, actor
Chevy Chase, DJ Premier,
actor Liam Neeson, film-
maker Martin Scorsese
and rockers The Strokes.
There’s also a longtime

relationship with The
Who, including tour
accounting. Histori-
cally East Coast-cen-
tric and ranked the
number 22 accounting
firm nationally, Citrin
Cooperman is now
bi-coastal after acquir-
ing the Los Ange-
les-based boutique
Shuwarger & Co. this
past summer. In the
merger-mania gripping
business managers,
Herrmann says he feels
pure accounting firms
like Citrin Cooperman
are the best choice
for sellers because
post-merger “there
are specialties within
the firm to help that
are just down the hall
from you.”

Pick Me A Winner:
Years ago, a then
out-of-town client
wanted to buy a res-
idence sight-unseen
and “asked me to ‘pick
the one that you think
| would like, make an
offer and consummate
the transaction,” recalls
Herrmann, which he
did. “I've never had
that happen again.”

PAT DUNN
FOUNDING PARTNER

MARK PARISER

TONY PEYROT
PARTNERS

DUNN, PARISER & PEYROT

The three partners have
complementary areas of
expertise. Dunn’s specialty
is setting up and running
businesses for clients,
while Pariser is the tax
expert and Peyrot is adept
at dealing with creative tal-
ent. They also each have
big clients. Dunn has mar-
quee names like direc-

tor James Cameron, “Mad
Men” creator Matthew
Weiner and actor Randall
Park (“Fresh Off the Boat"”),

ON THE LOOKOUT Bunn, Pariser & Peyrot’s client
list includes Giancarlo Esposito of “Better Call Saul.”

while the other two have

a mix of writers, direc-
tors, actors, musicians and
producers. Pariser’s cli-
ents include producers
Matt Tolmach (“Venom")
and Danny Smith (“Fam-
ily Guy”), and Peyrot has
TV creator/show run-

ner Rob Thomas (“Veron-
ica Mars”), writer/pro-
ducer Gary Janetti (“Family
Guy”), actor Giancarlo
Esposito (“Better Call

Saul”) and Grammy-nom-
inated singer/songwriter
Draco Rosa.

Handling Investments
Like Cryptocurrency:
“A lot of times, we have to
go in and take a little posi-
tion just to have the tac-
tile experience of doing
it,” says Pariser. “But we're
mostly risk managers for
our clients, so we're going
to take a fairly conservative
approach with that stuff.”

Congratulations to our partners

Mark Pariser Tony Peyrot Pat Dunn

and all of the honorees recognized as
Variety’s 2019 Business Managers Elite

Dunn | Pariser  Peyrot

16027 Ventura Blvd | Suite 301 | Encino, CA 91436 | 818.285.0400 | dppcpa.com
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RICHARD
FELDSTEIN

PARTNER
NKSFB

Feldstein’s newest client is
his daughter, Beanie Feld-
stein (“Booksmart”), who
joins his son, Jonah Hill,

as an accomplished Holly-
wood actor. “They keep an
eye on me,” Feldstein jokes.
Other clients are Madonna,

MARK FRIEDMAN
CO-FOUNDER

LEVEL FOUR BUSINESS
MANAGEMENT

Friedman has his share of
big-name clients, includ-
ing filmmaker Quentin
Tarantino, whom he’s han-
dled since his “Pulp Fic-
tion” days. He also takes
the lead in managing the
day-to-day operations of

BY THE HOUR Eric Fulton of Fulton Management charges his clients, who include “Jojo Rabbit” writer,
director and star Taika Waititi, an hourly rate instead of taking a percentage.

the firm, which has grown
from six employees in

Tyra Banks, Dr. Dre, Kate
Hudson, Lenny and Zoé
Kravitz, executives and 1993, when he launched
entrepreneurs. For showbiz it in partnership with John
clients, the L.A.-based Feld- Rigney, to the 40-plus it
strin recommends conser- has today as Level Four
vative investing and spend- with fellow partners

ing “because you never Charles Clancy and Mark
know how long a career is Lichtenberg.

going to be.” Real Estate Cool-Off?:
Security, Security, “Specific to Los Angeles,
Security: “Most of our in a certain price range,
communications today the supply of houses is

is by email and scan of exceeding demand, so
documents that can't be you need to be smart and
hacked,” thanks to a spe- careful and try not to get
cial sign-in that's worth the emotional about buying
extra hassle, he says. a place.”

Chris Hemsworth, and
“Jojo Rabbit” writer/
director Taika Waititi), as
well as people from the
ents comprised of vet- digital influencer space
erans and up-and-com- (Jenna Marbles, Rhett
ers from the worlds of & Link).

ERIC FULTON music (Hall & Oates) Will California Law Lim-
FOUNDER and film and TV (actors iting Indie Contractors
FULTON MANAGEMENT Channing Tatum, Colin Hurt Hollywood?: “If an
Farrell, Shailene Wood- actor making $1 million
ley, Jameela Jamil, can no longer deduct
Camila Mendes, Sid- 25% in commissions,
ney Sweeney, Liam and that’s a huge hit.”

an hourly rate instead of
a percentage. The pol-
icy has helped attract

a diverse mix of cli-

One of the standout fea-
tures of Fulton’s practice
is that he charges clients

Congratulations

~-Brandy Davis and-
John Blakeman

Variety's 2019 Business Managers Elite Edition

Celebrating all of our Business Managersand team mefnersiin
all of our locations! We wouldn‘tbe anything withgut the'hard
work and dedication that you provide our client§ on a'daily basis!

2029 Century Park East, Suite 1500
Los Angeles, CA 90067
310.277.3373 | mgocpa.com/busmgmt

Entertainment,
Sports & Media

Tire krecAL

JOJO RABBIT: KIMBERLEY FRENCH/FOX SEARCHLIGHT PICTURES; FULTON: DENNIS LEIGHT
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TODD GELFAND
CEO
GELFAND, RENNERT & FELDMAN

Gelfand has overseen
partnerships and acquisi-
tions in recent years, most
recently a merger with
WG&S in January and the
purchase of British-based
music specialist Skeet
Kaye Hopkins in May. But
his surname still sits atop
the letterhead of the firm
his father founded 52
years ago. Clients include
a range of musicians,
actors, writers, directors,
athletes and other high-
net-worth individuals.
Dealing With Younger
Clients: “As a leader, |
need to recognize that
there are new waves all
the time, and you need
to have people who can
surf those waves. We have
several younger partners
who a handle a lot of our
influencers and YouTube
sensations.”

W. SHANE GLASS
PRESIDENT, COLONY BUSINESS
MANAGEMENT & MANAGING
DIRECTOR

PAUL W. GLASS
VICE CHAIRMAN

AMIR MALEK
MANAGING DIRECTOR

PAM MALEK
MANAGING DIRECTOR

THE COLONY GROUP

Business Management
firm Glass Malek merged
with The Colony Group
on Oct. 1. Paul and
Shane are a father-son
duo, and Amir and Pam
are a husband-wife pair.
Their Brentwood-based
business management
firm became the first

California outpost

for The Colony Group,
a Boston-based
investment adviser
firm with 15 offices

in seven states. The
firm’s Hollywood
business management
is focused on
accounting and taxes
for entertainment
clients, with a big
practice in global
concert touring. Shane
Glass says a business
manager’s primary
task is planning, but
it's also about being
vigilant about costs:
“For touring clients, it's
the impromptu charter
planes that can quickly
diminish what would
have otherwise been a
nice payday.”

Fear Not!: Shane
Glass advises: “Don’t
be afraid to rent as
there is only nominal
upfront capital
required.” Clients

who rent are mobile
and avoid repair bills,
plus tax benefits for
homeowners are
reduced by tax law
changes.”

LAWRENCE
GOODFRIEND

JEFFREY JACOBS

CO-MANAGING PARTNERS
GOODFRIEND & JACOBS

Goodfriend is a
fourth-generation CPA
from Los Angeles who
went to school with celebs
like Chad Lowe. Jacobs
moved to L.A. from his
native Cleveland three
decades ago, burned

out on doing tax returns,

and found work at a busi-
ness management firm.
The pair teamed to hang
out their own shingle 19
years ago, handling a mix
of actors, writers, direc-
tors, producers, agents
and managers. Today, their
Santa Monica-based firm
is only a 16-person opera-
tion, but they believe that
boutique quality is one

of the things that makes
them special. “We're really
hands-on partners,” says
Goodfriend, “and the cli-
ent benefits.”

The Business Manager
As Shrink: “My daugh-

ter heard me on the phone
with a client and she asked
me if | was a psychologist,”
says Goodfriend.

“IT°S THE IMPROMPTU CHARTER PLANES
THAT CAN QUICKLY DIMINISH WHAT
WOULD OTHERWISE HAVE BEEN A NICE
PAYDAY.” — W. SHANE GLASS

Thank you to our outstanding clients, to our
dedicated team, and to our business partners and
friends for their continuing support.

We congratulate our fellow honorees

for their excellent work as

Business Managers Elite
BILLS & STOLL
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FOCUS

WARREN GRANT
JANE TANI
COREY BARASH

HOWARD
ALTMAN

PARTNERS
GRANT, TANI, BARASH
& ALTMAN

Together as a quartet
since 1991, Grant, Tani,
Barash and Altman have

a list of individual clients
that includes household
names such as Tom Hanks,
Dwayne Johnson, Brad Pitt
and Earvin “Magic” John-
son (who's been with Grant

for more than 30 years), as
well as a family office prac-
tice that works with entre-
preneurs and families with
multiple generations of
wealth. While they share a
unified approach to their
business, each brings
their own set of skills to
the table. Grant’s specialty
is real estate, Barash's
strength is tax matters,
Altman works on private
equity investments, and
Tani (whose clients include
Eric Idle and Joni Mitchell)
oversees administration of
the firm.

Real Estate Cool-Off?:
“There are still opportuni-
ties available,” says Grant.
“One of the areas that
we've recently invested in
is studios and soundstages.
Due to the demand for con-
tent by streamers, there's a
shortage of space.”

“IT WILL BECOME HARDER
TO FIND SUITORS.”
— HOWARD GROSSMAN

HOWARD
GROSSMAN

MANAGING PARTNER
GELFAND, RENNERT & FELDMAN

Growing up, Grossman’s
loves were baseball and
music, and he’s been priv-
ileged to dedicate his pro-
fessional life to the latter,
handling a roster of leg-
ends that includes long-
time clients America, The
Bangles, David Foster and
Tom Waits, and the estates
of Nat King Cole, Natalie
Cole and John Denver.
He's also participated in
big IP transactions, includ-
ing the sale of the Marilyn
Monroe estate from the
heirs of Lee Strasberg to
Authentic Brands.
Business Manager
Merger Mania: “Every
time two firms get mar-
ried, it takes people off
the table, so | think it will
become harder to find
suitors and matches mov-
ing into the future.”

MAGIC’S MEN The firm of Grant, Tani, Barash & Altman have been together since
1991 and represent clients including NBA legend Earvin “Magic” Johnson.
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THE MONEY SIDE OF MUSIC Bill Harper of Gelfand, Rennert & Feldman ga
up a career as a musician to manage top artists such as Bob Dylan.

ve

BILL HARPER
MANAGING DIRECTOR
GELFAND, RENNERT &
FELDMAN

The 37-year industry vet
gave up his rock star
dreams when he chose
USC Business School
over Berklee College

of Music, but the onetime
drummer still became

a big man in the music
industry, managing the
financial affairs of top-
shelf classic rock acts
(the firm's clients include
Bob Dylan and Neil
Diamond), as well as

film and TV stars and
industry execs.

Most Eccentric Client
Request: “When | first
started, | had to go down
to the grocery store to
buy boxes of teething
biscuits for an artist who
had left on tour and for-
gotten them and could
not survive on the road
without them.”

Ky

=y
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MICHAEL
KAPLAN

JUSTINE
RUFFALO

PARTNERS
MILLER KAPLAN

MICHAEL KARLIN

PARTNER
NKSFB

The L.A.-based firm sports
a 215-person staff in six
offices and makes peri-
odic acquisitions of
smaller firms. Hollywood
clients are film/TV talent,
music figures, influencers
and industry executives.
Kaplan frets that California
law limiting independent
contractor status could
squeeze individuals if it
disallows business deduc-
tions. “It can be extremely
costly from a federal tax
perspective,” Kaplan says.
Digital Divide: “We have
clients who refuse to do
anything electronically
and clients who only want
to communicate digitally,”
says Ruffalo. “So we adapt
to our clients’ needs.”

Karlin handles film, TV and
music for talent and exec-
utives, plus the wealthy
outside Hollywood. Clients
include Bill Maher; Wal-

ter Parkes and Laurie Mac-
Donald; music’s Van Halen;
and Melissa Rivers/the
Joan Rivers estate. NKSFB
is now part of Focus Finan-
cial. Karlin, who has a mas-
ters degree in business
taxation, observes “just
about every transaction
has a tax impact,” so cli-
ents need to capture tax
benefits such as deferring
and qualifying for deduc-
tions; and be mindful of
changes in rules.

Bullish In Real Estate:
Though prices have soft-
ened, Karlin is still bull-
ish because “there is still
tremendous demand and
demand is supporting
pricing in good areas.”

CONGRATULATIONS TO OUR
FRIEND AND BROTHER

JOSH KLEIN

DI

SRUPTOR

RS

DYLAN: NETFLIX
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FOCUS

JOSH KLEIN

PARTNER AND MANAGING
DIRECTOR

MONARCH BUSINESS AND
WEALTH MANAGEMENT

Klein handles music tal-
ent and executives, pro
athletes, actors, and high-
net-worth individuals out-
side entertainment. Cli-
ents include football’s
Prince Amukamara, Bazzi,
Big Sean, Sophia Bush,
the Chainsmokers, Logic
and Kelly Rowland. His
bi-coastal firm has dou-
bled its staff in two

years. L.A.-based Klein
sees business managers
embracing shorter client
lists as talent require more
“face to face interaction.”
Homeward Bound: While
home prices may have
softened, that’s offset by
lower interest rates reduc-
ing borrowing costs. That
also means “it's time to
re-finance for most cli-
ents,” he adds.

ELAINA KOGAN

TAX PARTNER
SINGER BURKE ZIMMER

Kogan is a specialist for
tax planning and com-
pliance. To that end, she
says that Hollywood tal-
ent working on-site over-
seas “should not under-
estimate the difference
in tax regimes in different
countries.” Foreign juris-
dictions may levy assess-
ments while talent should
also claim offsets to avoid
double taxation.

Taxing Matters: While
politicians float big tax
overhaul ideas, “we're
focusing on the current
federal tax law that’s only
been in effect for a year,”
says Kogan. That means
reducing taxes via imme-
diate deduction of pro-
duction costs, deductions
for qualifying business
income and accelerated
depreciation for capital
improvements.

FUNNY MONEY

ML Management
Partners’ Mark
Landesman has
assembled a solid

list of comedy
clients that includes
cast members from
“Saturday Night Live.”

MARK
LANDESMAN

FOUNDER AND PRESIDENT
ML MANAGEMENT PARTNERS

New York-based Landes-
man handles Vin Die-

sel, Tina Fey, Gal Gadot,
Eddie Murphy, Ryan
Reynolds and Chris
Rock, and has a knack
for connecting to come-
dic talent, including
cast members of “Satur-
day Night Live.” Landes-
man marvels that
clients using their con-
nected personal com-
munications devices
have turned business
management into a

24/7 activity because
“you are responding
to emails at 11 p.m. at
night. It didn't used to
be that way,”

Ouch!: Landesman will
never forget helping

a client “take delivery
of a $2 million Bugatti
only to have it towed
back to the dealership
10 minutes later” after
being hit while stopped
at a red light.
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FOCUS BUSINESS MANAGERS ELITE

MATT
LICHTENBERG

PARTNER
LEVEL FOUR BUSINESS
MANAGEMENT

Bronx-born Lichtenberg
spent many a night in the
early ‘80s hanging out at
L.A. comedy clubs like
The Improv until 2 a.m.
with his childhood pal Paul
Provenza and other stand-
ups, many of whom are
now comedy legends. He
may have been bleary-
eyed at work the next day,
but those good times still
continue to pay dividends
with a client list rich in
funny people such as Will
Ferrell, Larry David and
Molly Shannon.

Is Real Estate Cool-

ing Off?: “It's very much
neighborhood-driven, so
if you're buying a house
within walking distance to
the [Rick] Caruso develop-
ment in the Palisades, that
market is still on fire.”

PETER MAINSTAIN co-FOUNDER
MICHAEL GLYNN ParRTNER
BRADLEY JOHNSON PaRTNER
THOMAS FOULADI rarRTNER
ROBERT HARRISON rarTNER
DAVID CORONEL rarTNER

TANNER MAINSTAIN GLYNN & JOHNSON

Founded by Mainstain and Bill Tanner in 1976, the firm has seven
partners and 65 employees servicing a long list of loyal clients,
including actor Michael Keaton, multihyphenate Aaron Sorkin,
writer/producer Craig Silverstein (“Turn”) and writer/directors
Marc Lawrence (“Noelle”) and Ron Shelton (“Bull Durham”),
who's been with them for 40-plus years, as well as Jackie Chan,
Filipino boxer Manny Pacquiao (for U.S. business) and behind-
the-scenes types ranging from agents to cinematographers.

According to Foulardi, a number of things sets them apart
from competing firms. One is that all the partners are CPAs.
Another is the firm’s proprietary templates and cash flow pre-
sentations. “We're able to communicate to our clients clearly
and show them their finances in very simple and clear terms,”
says Foulardi, who serves as co-manager of the firm with Glynn,
working in collaboration with managing partner Mainstain.

In recent years, many business-management firms have
been absorbed by larger financial services companies, but the
partners of TMGJ insist that they have no interest in selling. In
fact, in recent years, “we‘ve taken over a couple of small prac-
tices,” says Foulardi. “And we're hoping to grow organically, as
well as through acquisitions.”

Will California Law Limiting Indie Contractors Hurt Holly-
wood?: “It could mean that anywhere from 20% to 35% of your
gross income is now not deductible,” says Mainstain. “The
way we were able to deduct those fees [for agency commis-
sions, etc.] was by use of aloan-out company, but if you're an
employee, you're not entitled to use one.”

MATI'HEW BURKE
RICHARD SINGER
STEPHANIE ARKOF

ELAINA KOGAN

AMITHA HARICHANDRAN

With admiration and gratitude for
the enduring partnership of remarkable clients
and the talents of an unrivaled staff.

-

in Vidamo —2012; Creative Commons Attribution 2.0




FOCUS

CAROLYN ROSSIP
MALCOLM

FOUNDING PARTNER
CRM MANAGEMENT

David Duchovny and Ethan
Hawke are Malcolm’s first
clients — and still with

her New York-based firm,
which handles actors, film-
makers, writers, and small
production and manage-
ment companies. She had
to piece together client
records after 9/11 — the
firm she worked for was in
the World Trade Center —
because the industry relied
mostly on paper then. That
experience “gave me the
courage to start my own
company not much later.”
Generational Shift: “|
now work with some chil-
dren of clients and their
children’s friends who are
in the business.” While
they prefer debit cards,
she also recommends
credit cards to establish
personal credit.

CRAIG A.
MANZINO

PARTNER-ENTERTAINMENT
INDUSTRY LEADER (NEW YORK)

JOE RUST
WESTERN REGION MANAGING
PARTNER (EL SEGUNDO, CALIF.)

MELODY YOUNG
PRINCIPAL
(WOODLAND HILLS, CALIF.)

DEAN MICHAELS
PRINCIPAL (NEW YORK)

PRAGER METIS

Clients include “South
Park’s” Trey Parker and
Matt Stone, Laverne Cox,
Danai Gurira, Maggie Siff
and Samira Wiley. The
firm’s Hollywood busi-
ness management staff
numbers 125, covering cli-
ents in TV/film, Broadway,

music (performing tal-
ent, touring, songwrit-
ers and music publish-
ers), sports, modeling
and influencers. Manzino
says that recent enter-
tainment business-man-
ager acquisitions enlarge
the Prager Metis offices
in London, Los Ange-

les and New York. Man-
zino says client income is
impacted by Hollywood’s
direct-to-consumer
streaming economic
model that puts consum-
ers in charge of “what
they want, how they will
consume and how much
they are willing to pay for
content.” He sees stream-
ing’s production boom
lifting international work
for clients, and expects
5G wireless as a next-
stage catalyst for Holly-
wood employment.
Helping Hand: While
seamless digital commu-
nications with clients

is boffo, “at the end of
the day it’s still about
giving the advice and
counsel that clients
need,” says Manzino.
“Clients still need a per-
son to guide them to
reaching their goals.”

ANDREW MEYER

FOUNDING PARTNER
FREEMARK FINANCIAL

RICK MOZENTER

MANAGING DIRECTOR
GELFAND RENNERT & FELDMAN

Meyer founded the bou-
tique firm that has grown
to 65 employees and is
“proudly independent.” His
clients are said to include
Ellen Pompeo, Constance
Wu, Anna Kendrick, writ-
er-producer-actor Kenya
Barris, director Jon M. Chu,
Alexander Skarsgard, Ramy
Youssef and producer
Andrew Form. The Beverly
Hills-based Meyer is thrilled
that “streaming platforms
create a new opportunity
to deliver feature film-level
production” through their
limited TV series. He adds
this benefits the industry
economically and lets cli-
ents enjoy the broader cre-
ative leeway.

Tech View: “You lean in,”
Meyer says. “The foun-
dation of our firm is that
we are independent and
designed to stay nimble.”

In his youth, Mozenter
dreamed of being a rock
star, “but that didn’t hap-
pen,” he says. Instead,

he handles the money

of many big players in
the biz, including tour-
ing artists, singer/song-
writers, music producers
and record labels, as well
as film and TV personali-
ties, athletes and industry
execs. His greatest satis-
faction comes from work-
ing with young artists to
create a stable financial
foundation, helping them

buy homes, save for retire-

ment and set up college
savings plans for their
children.

Handling Cryptocur-
rency: “It’s like anything
else. If it's small part of
your pie or your portfolio,
so we usually don't have
an issue with it.”

SHEPHARD - MCIIWEE - TINGLOF

BUSINESS MANAGEMENT

CONGRATULATES

ARIETY
2019 BUSINESS MANAGERS ELITE
FONOREES

9200 SUNSET BOULEVARD, PENTHOUSE 22 LOS ANGELES, CALIFORNIA 90069 (310) 858-2200
INFO@SMTMGT.COM
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RONALD NASH

MANAGING DIRECTOR
GELFAND RENNERT & FELDMAN

Nash took a job in the
mailroom of GRF’s New
York office when he was a
senior at NYU and never
left. He doesn’t see that
changing now that the
firm is owned by Focus
Financial Partners. “They
don't want to make entre-
preneurs into employees,”
he says. Clients include
Lionel Richie, Denis Leary
and other film and TV,
music, modeling and
sports figures, as well as
non-celebrity high net
worth individuals.

Is Real Estate Cooling
Off?: In certain sections of
California, no. In Manhat-
tan and some surround-
ing areas, definitely. “It's a
struggle to deal with cli-
ents who have precon-
ceived ideas about what
their properties might be
valued at”

HARLEY J.
NEUMAN
PARTNER

NEUMAN AND ASSOCIATES,
DIVISION OF NKSFB

Neuman'’s clients include
Ellen DeGeneres, Scarlett
Johansson, TV producer
Ryan Murphy, John C.
Reilly, Emma Roberts, Zoe
Saldana, and Netflix’s Ted
Sarandos. In March, Neu-
man’s firm merged into
NKSFB, which is a division
of Focus Financial. Neu-
man finds Hollywood pay
mechanisms in flux: “The
way people get paid in
the streaming business is
very different than before.
That's the revolution that's
upending everything.”
Living In Your Invest-
ment: Neuman likes real
estate, though it’s in a
tough patch as an outside
investment. “If you're buy-
ing real estate to live in, a
roof over your head, noth-
ing should change.”

MICHAEL
OPPENHEIM
PARTNER

NKSFBGO, DIVISION OF NKSFB

Beyoncé, Eminem, Steve
Aoki, the estate of Nipsey
Hussle, Slipknot, Smash-
ing Pumpkins and YG are
clients in Oppenheim’s
extensive music practice,
which includes personal
management executives
and record labels. He also
works film/TV. Oppenheim
marvels at the soaring sale
prices that songwriters,
producers and labels get
for their music assets. Cli-
ents “young and old can
set themselves up for their
financial futures,” he says.
Big Chill: Oppenheim
assisted a client “secur-
ing a cryogenic chamber
for post-life/death resus-
citation.” Among the chal-
lenges is paying for oper-
ating expenses into the
future and, yes, estate
planning.

ROYAL TREATMENT Michael Oppenheim of NKSFB represents a music-centric
clientele that includes Beyoncé.

CONGRATULATIONS

TO OUR PARTNER

JOSHKLEIN

and to his fellow honorees.
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FOCUS

JOHN RIGNEY
FOUNDING PARTNER
LEVEL FOUR BUSINESS
MANAGEMENT

Originally from the Mid-
west, Rigney began his
career in business man-
agement in 1972 when he
answered an ad placed
by Jess Morgan & Co.
looking for a bookkeeper.
Today, he has in impres-
sive list of clients that
includes directors Luc
Besson, Kenny Ortega
and David Gordon Green,
actor/producer Josh
Hutcherson, and film and
TV stars such as Danny
McBride, Walton Goggins,
Samuel L. Jackson and
Jim Carrey, the latter of
which has been with him
since 1983.

A Client Wants To Open
aRestaurant: “No. Go
jump off a bridge if you
want to commit suicide.
It's the worst business in
the world.”

.\ﬂ

STEVES
RODRIGUEZ

FOUNDING PARTNER
FREEMARK FINANCIAL

The Beverly Hills-based
business manager works
across Hollywood with
content producers, ad
agencies and music talent.
Clients include ad agency
Droga5 and David Droga;
TV episodic producer Fab-
rik Entertainment; diversi-
fied production company
Smuggler; Chantel Jeffries;
Latin music duo Jesse &
Joy; and Southern-rock
duo Larkin Poe. Rodriguez
marvels at current M&A
activity. “I've never seen so
much outside interest in
clients at the same time.”
Cool Combo: He worked
for Drogab in its sale for

a reported $500 million

to Accenture Interactive,
which is groundbreak-

ing by “merging a leading
consultancy with a best-in-
class creative agency.”

MONEY MATTERS
John Rigney’s client list
as a founding partner
at Level Four Business
Management includes
Samuel L. Jackson,
who stars in the current
feature “The Banker,”
with Nicholas Hoult and
Anthony Mackie.

GARY SCHNEIDER
MANAGING PARTNER

KESSLER, SCHNEIDER &
SCHELTINGA

As merger-mania sweeps
business management,
Schneider feels staying

independent “leaves us
an opportunity to differ-
entiate ourselves from
the larger conglomer-
ates.” His firm handles
actors, writers, direc-
tors, producers, exec-
utives, talent agencies
and personal man-
agement companies.
He believes that tradi-
tional boutiques — usu-
ally staffed with around
30 persons — offer per-
sonalized, hands-on

service and a collegial
environment.

Rentals Benefit: Powered
by a TV production boom
from streamers, Schnei-
der sees “a heavy demand
for housing, which pro-
vides a good opportunity
to own rental real estate”
in the Los Angeles’ pro-
duction-hub neighbor-
hoods. Rentals still enjoy
tax benefits that were
reduced elsewhere by
federal tax reform.

Level Four Business Management, LLC

would like to congratulate

Charles Clancy, John Rigney,

Matt Lichtenberg, Mark Friedman

and all the honorees on being named
Variety’s 2019 Business Managers Elite.

“Everyone knows Chuck is one of the best in the biz, but nobody knows that he
used to be a long-haired skateboarder riding around So Cal on one of those weird
little skateboards from the 70s. He'd be so embarrassed if everyone knew that.

Thanks for everything, Chuck!”
Phil Lord and Chris Miller
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MICKEY SEGAL

PARTNER
NKSFB

Segal’s turf expanded.
absorbing three busi-
ness management firms
over eight months, grow-
ing to an industry-high
565 employees in seven
offices. Segal says that
recent estate-planning ini-
tiatives should generate
substantial client bene-
fits. The L.A.-based exec,
whose clients include Paul
Anka and Thomas Tull,
worries about “a growing
variety of risks” connected
to client services, such as
being trustees for life-in-
surance trusts.

Going Digital: Segal tries
to accommodate young
employees wanting to
work digitally from home
some days, because “oth-
erwise you won't be able
to hire the best.”

FRANK SELVAGGI
MANAGING PARTNER

ALTMAN, GREENFIELD &
SELVAGGI

-

A

JOHN SHAHEEN
PARTNER

BUSINESS WEALTH & TAX
MANAGEMENT

Last December, Selvag-
gi's firm became the lat-
est group of entertain-
ment money managers to
move under the umbrella
of financial services giant
Focus Financial Partners.
But he’s still dedicated to
providing boutique ser-
vice to his client list, which
includes Rachel Bros-
nahan, Alan Cumming,
Jimmy Fallon, Anne Hatha-
way, Jessica Lange and
Sarah Jessica Parker, the
latter of whom has been
with him for 37 years.
Rules To Live By: Respond
to clients immediately. “I
feel bad if | don’t return an
email within an hour. It's
their money, and you want
to make sure that theyre
not having any anxiety
about it”

L.A. native Shaheen
launched his eight-per-
son office in 2018, focus-
ing almost exclusively on
music (including record
labels, touring and roy-
alty administration), with

a handful of film and TV
clients, production com-
panies and managers. An
opponent of “360 deals” in
which artists give up a per-
centage of their publishing
and other rights, his roster
includes Nigerian singer/
songwriter Burna Boy,
Norwegian deejay-pro-
ducer Matoma and Brook-
lyn-born rapper JPEGMafia
Rules To Live By: “The
team is reflective of the
client. If you have a good
client and a bad man-
ager, then that could spoil
the pot.”

“I FEEL BAD IF I DON'T RETURN AN EMAIL
WITHIN AN HOUR.” — FRANK SELVAGGI

CUTTING EDGE Nigerian singer and songwriter Burna Boy is a leading client for John
Shaheen of Business Wealth & Tax Management.

CONGRATULATIONS TO OUR BELOVED FRIEND

ON ANOTIIER YEEAR OF BEING NAMLED AS

VARIETY’S 2019

BUSINESS MANAGERS ELITE

SUMMIT

Business ManacemEenT Inc.

YOUR PROUD SUMMIT BUSINESS MANAGEMENT TEAM.

BURNA BOY: AMY HARRIS/INVISION/AP/SHUTTERSTOCK



FAVREAU: MICHAEL BUCKNER/VARIETY/SHUTTERSTOCK

FOCUS

STEVEN SHAPIRO
CEO

SUMMIT BUSINESS
MANAGEMENT

A three-decade veteran

of the business, Shapiro
has a client roster span-
ning movies, TV, music
and sports that includes
“Weird” Al Yankovic, Zen-
daya, Aaron Paul and
Christian Yelich. As a result
of paradigm shifts, from
the streaming explosion

to #MeToo, his business
has grwon substantially

in recent years, virtually

all of it via client referrals.
Today, he has 30 people
working for him, servicing
some 550 clients.
Handling Cryptocur-
rency: “| have many clients
who insisted on getting
involved with cryptocur-
rencies ironically at the
time that [they] were at all
time highs. Now they are
just waiting to break even.”

[ gh
RICK SHEPHARD
FOUNDING PARTNER
JOHN MCILWEE
MARK TINGLOF
PARTNERS

SHEPHARD MCILWEE TINGLOF

Clients at the Los Ange-
les-based firm are talent
in front of and behind the
camera, influencers and
trusts. Shephard handles
Ben Stiller, Jon Favreau,
Kurt Russell and Court-

eney Cox. Mcllwee's cli-
ents include Jane Lynch,
Matt Reeves, Duncan
Joiner, Tanisha Long,
Christian Serratos and
skateboarder Sky Brown.
Tinglof handles Michael
Engler, Jeff Kleeman,

Alan Poul. With the econ-
omy constantly re-invent-

ing jobs and also regu-
lations such as tax laws
shifting, Shephard says
that advice to clients
needs to keep in step
with the changing times.
“The business manager
has to avoid the mindset
what worked well in the
past will work into the
future,” Shepard says.
Durable Investments:
“What people will always
need is a good grocery
store, urgent care facil-
ities and, eventually,
assisted living

facilities. These things
are not going away,”
says Tingloff.

FINANCIAL IMPRINT “The Lion King” director Jon
Favreau’s business is managed by Rick Shepard of

Shepard Mcllwee Tinglof.

“AVOID THE MINDSET WHAT WORKED
WELL IN THE PAST WILL WORK INTO
THE FUTURE.” — RICK SHEPHARD

We are honored to be recognized as

VARIETY’S 2019
BUSINESS MANAGERS ELITE

JEFF BACON
CHRIS BUCCI

We congratulate our partners

GARY SATIN
STEVE SAVITSKY

RACHEL MARTINEZ VERA SINGARTIYSKA

CONGRATULATIONS TO ALL OUR COLLEAGUES AND TO THE
ELITE AWARD RECIPIENT

BILL TANNER
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RICHARD SINGER
WEALTH MANAGEMENT PARTNER
AMITHA
HARICHANDRAN
WEALTH MANAGEMENT PARTNER
STEPHANIE
CONNOR ARKOF
WEALTH MANAGEMENT PARTNER

SB CAPITAL MANAGEMENT
(SINGER BURKE ZIMMER)

The Encino, Calif.-based
trio are pillars at the
multi-family office provid-
ing financial advisory

and advanced planning
services. SB Capital Man-
agement stands along-
side Singer Burke Zimmer.
Entertainment clients are
TV showrunners, IP own-
ers, Hollywood execs,
composers, tech entre-

preneurs involved in gam-
ing and software devel-
opment, professional
athletes and influenc-

ers. Singer sees a grow-
ing trend of clients re-di-
recting their investment
around personal values, in
what is known as environ-
mental social governance.
He adds one challenge in
implementation is “making
any transition in a tax-effi-
cient manner.”

Embracing Real Estate:
With bond yields low
and the stock mar-

ket elevated, Singer
says that “we are actu-
ally increasing our allo-
cations for clients to
real estate, where we
can think we can make
double or triple of the
return” in compari-
son to a traditional bal-
anced portfolio of
stocks and bonds.

LEADING THE
FIGHT

Michael Sloan at
Gelfand, Rennert
& Feldman counts
“GLOW” star
Alison Brie among
his clients.

Vo

MIKE SKEET

FOUNDING PARTNER, SKH
GELFAND, RENNERT & FELDMAN

MICHAEL SLOAN

PARTNER
GELFAND, RENNERT & FELDMAN

In May, Skeet’s Lon-
don-based firm Skeet Kaye
Hopkins became the lat-
est acquisition of L.A.-
based Gelfand, Rennart &
Feldman. The merger gave
GREF clients working in
England and the European
Union, an outpost and
region-specific expertise,
and it gave Skeet’s musi-
cian-rich roster — which
encompasses everyone
from newbies who just
signed their first record
deal to festival headlin-
ers — a solid base in the
States, where many of
them work and live.

Real Estate Cool-Off?:
“In the UK. it has, and
we're pretty certain that's
because of all the uncer-
tainty surrounding Brexit.
But there are bargains to
be had, so we still think it’s
a good investment.”

The Ohio native did a stint
with Gelfand, Rennert &
Feldman from 1985-89, so
it was a homecoming of
sorts when GRF merged
with his firm WG&S in Jan-
uary. Clients include Ali-
son Brie, husband-and-
wife TV creators Nichelle
Tramble Spellman (Apple’s
“Truth Be Told”) and Mal-
colm Spellman (Disney
Plus’ “Falcon & Winter Sol-
dier”), and writer/director/
producers Ed Zwick and
Marshall Herskovitz (“thir-
tysomething”), who have
been clients for 25 years.
Rules To Live By: “Be
super-focused on the
basic stuff: tax planning
and risk mitigation. We
have to make sure clients
have all the proper insur-
ance in place, whether it's
professional

or homeowners.”

MARK

LANDESMAN

Variety’s 2019 Business Managers Elite

GLOW: ERICA PARISE/NETFLIX
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PETER STOLL

PARTNER
BILLS & STOLL

Bills & Stoll handles film/
TV actors, writers, direc-
tors, producers and
non-Hollywood clients.
Looking at the arc of the
digital revolution, Stoll
notes that emails became
important client commu-
nications 10 years ago
and five years ago digi-

tal seized center stage,
so, with security, “we've
locked down clients’ finan-
cial data with systems and
processes.” A new wrinkle
is hackers emulating client
voices, making multilayer
authentication a must.
Plugged In: “Worrisome
as technology can be, it
actually allows us to bet-
ter deliver information to
clients in a much more
efficient manner,” Stoll
says. “Clients are better

LOU TAYLOR

FOUNDER, CEO
TRISTAR SPORTS AND
ENTERTAINMENT

Taylor says her firm,
which has offices in
Nashville and Los Ange-
les, operates with a
“built-for-more mental-
ity,” always looking to
involve her clients in
more asset-appreciat-
ing businesses, whether
they be music publish-

ing or record compa-
nies or a personal liquor
brand. Her client ros-
ter includes Steven
Tyler, Mary J. Blige, Sean
“Diddy” Combs, Florida
Georgia Line, Priyanka
Chopra Jones and the
Prince estate. She was
also instrumental setting
up client Britney Spears’
highly-lucrative and
influential Las Vegas res-
idency in 2013.

Touchy Subject: Estate
planning. “If you've

got somebody who's
uber-famous at 23, they
really don't want to be
talking about something
that’s post-mortem.”

“WE’VE LOCKED DOWN
CLIENTS’ FINANCIAL
DATA.” — PETER STOLL

FLYING HIGH Lou Taylor of Tristar Sports and

STOLL: ROB GREER; SPEARS: MATT BARON/BEI/SHUTTERSTOCK

informed about their finan- Entertainment represented Britney Spears in setting
cial lives.” up her 2012 Las Vegas residency.

Carrie Ma:l'c'olm
and her colleagues at CRM Management
are honored to be selected

2019 BUSINESS MANAGERS ELITE
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ESTABLISHED PRO Eric Wasserman set himself in the music business in the 1980s
and now manages artists including Gwen Stefani.

ERIC
WASSERMAN
MANAGING DIRECTOR
GELFAND, RENNERT & FELDMAN

Wasserman merged his
firm WG&S with GRF in
January, and the com-
bined company acquired
British-based music spe-
cialist Skeet Kaye Hop-
kins in May. Wasserman
first established himself in
the ‘80s on the music biz
side, and today he leads
the firm’s ultra-high-net-
worth practice, and has a
list of clients that includes
Metallica, Richard Gere,
Conan O'Brien’s produc-
tion companies Conaco
and Team Coco, and
singer Gwen Stefani.
Client Concern Over Left-
ward Tilt Of Democratic
Party?: “For the most part,
our clients are following
the polarization that is out
in the world. We have cli-
ents that are pro-Trump
and pro-Bernie.”

DAVID WEISE
PARTNER

DAVID WEISE AND ASSOCIATES,
DIVISION OF NKSFB

Coldplay, Carol King,
Marshmello, John Travolta
and Jack White are clients.
Weise delivers outsourced
accounting and CFO ser-
vices with clients primar-
ily in entertainment, and
also royalty tracking and
non-entertainment legal
transactional services. Last
January, the firm merged
into NKSFB. On deci-
sion-making, “If you don't
agree with clients, share

it with them,” the Encino,
Calif.-based business man-
ager says. “As long as
you've given them all the
financial info — all the pros
and cons — they can make
well-informed decisions.”
Think Ahead: “You have
to be a long-term inves-
tor, whether in real estate,
equities or alternative
investments.”

ADAM
YORKSHIRE

PARTNER/FOUNDER
YORKSHIRE MANAGEMENT
GROUP

Yorkshire’s clients are

in music and include
many rappers. Others
are in sports, film and TV.
He owns his Los Ange-
les-based company after
de-merging from MGO
earlier this year. When
giving advice to clients,
he says that “it's not
talking them out of par-
ticular purchases, but
telling what else they
could get for the same
amount of money and
how it'll have a better
effect on their futures.”
The Long View: Yorkshire
takes a bullish view. “Real
estate is like the weather;
it may cool off but it will
eventually heat back up
again. When it's cool,
that’s OK too. That may
be the time to buy.”

CONGRATULATIONS TO OUR MANAGING PARTNER

ary Schneider

FOR BEING NAMED ONE OF

VARIETY'’S 2019
BUSINESS MANAGERS ELITE

THANK YOU FOR YOUR COMPASSION,
CREATING AN EXCELLENT WORK ENVIRONMENT

AND STERLING LEADERSHIP!

WITH GREAT APPRECIATION,

KESSLER, SCHNEIDER
& SCHELTINGA

A Business Management Company
15260 Ventura Blvd Ste 1040, Sherman Oaks, CA 91403

THE STAFF AT
KESSLER, SCHNEIDER & SCHELTINGA

STEFANI: AMY HARRIS/INVISION/AP/SHUTTERSTOCK; WASSERMAN: BRIAN DAVIS; WEISE: POLINA RABTSEVA





